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The ITB Berlin - A perfect international meeting pla  ce!

- Since 1966, ITB Berlin has focused on promoting all forms of travel worldwide. ITB Berlin is the world’s leading travel trade show and a
driving force in the travel industry. Come to Berlin from 5 — 9 March 2008 and reap the benefits of an international information
exchange and business contact forum that attracts 109,000 trade visitors and 11,000 exhibitors from over 180 countries and all travel
business segments. Experience the full spectrum of the travel value chain — all in one place for five full days!

Three fundamental strengths of ITB Berlin:
International travel industry trade show
The world's largest professional convention since 2004
Exhibition for the touring public

Segments and Highlights
ITB SUPPLY
Cultural Tourism
Trends & Events
Youth Travel
Economy Accommodation
ECOtourism
Experience Adventure
Travel Technology
Nature Experience Hall
Forum Wellness
Cruises
Book World
Training & Employment in Tourism

Congress
The world biggest tourism congress: ITB Congress Market Trends & Innovations
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Reasons for advertising on the websites of the

ITB Berlin — Virtual Market Place

The Virtual Market Place® is the ideal networking platform  for trade show visitors and other potential buyers — prior, during and after
the trade show. World Wide — 24 hours a day and 365 days a year.

Facts of the Virtual Market Place ©®
15 million page impressions in last 12 months
5.5 million page impressions alone in three months before ITB Berlin (2007)
550.000 online visitors
365 days per year online
More and more preparations and post processes for trade shows are done online

Additional traffic from the ITB Berlin Website
Around 1 million online visitors (visits)
About 1.3 million page views in last 12 months

Interesting Target Groups
Tourism organization and associations
Accomodation
Hotel industry, tour operators and tourist agencies
Means of transport, carrieres
Business Travel
IT and software
Information and consulting
Publishing houses
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March 2006 — February 2007, Page impressions in %

- Traffic Percentage among Ad Sections of Virtual Market Place®

Homepage

Premium Sections
search

advanced search
search results

all exhibitors

all products

Standard Sections
categories

user login

user profile
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Ad Section

3in 1 Special
Homepage Virtual Market Place ® (VMP)

Homepage + Premium Sections Virtual Market Place  ®

(3 different banners with special discount)

Login / Newsletter | |\ Stand buchen | Mehr ITB Berlin | ITB Kongress | /] Messe Berlin | English | Hilfe

el | =
ko= = Dominican Republic
2.10.2007 | 23.10.2007 | Eadiess

‘Willkemmen auf dem ITB Virtual Market Place

Berlin, 05.-09. Mirz 2008 SR

Home. Suche Kategorien

Alle Aussteller 2007 Alle Angebote

Alle Teilnehmer (IT8 Business Guide)  Meine ITB Berlin  Hotelbuchung  ITB Videos

Sonstiges (463)
e su 71

Kulturtourismus (44)

Trends & Events (163

Business Travel/MICE (74

EDV und Software / Travel Technoloay (412}

Virtual Market Place ® Homepage 3in 1 Special*

Specifications lor2 728 x 90px 20 - 30 KB 1 Bigsize + 1 Fullsize + 1 Button
Phase 1* 4.300,- € 7.500 ,- €
Phase 2* 2.500,- € 4.500 ,- €
Phase 1+2* 6.500,- € 11.000 ,- €

* Phase 1 (4 months 01.01.08 — 30.04.08), Phase 2 (8 months 01.05.08 — 31.12.08), Phase 1+2 (12 months 01.01.08 — 31.12.08)
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Our Service

The Trade Show Your Advantages

Ad Sections
Premium Sections (example all companies)

el i TH Virtmal Market Place

[
Barkia, 05,04, iz 2008

o Suche  Kategerien | AlmAussimller 3007 | Ak Angeccos Al Tenenmer (7T Susness Guide]
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Virtual Market Place ® Premium Sections

Banner 3 - Bigsize 4 - Skyscraper
Specifications 728x90px, 30KB 120x600px, 30KB
Phase 1* 3.600,- € 4.500,- €
Phase 2* 2.100,- € 2.700,- €
Phase 1+2* 5.300,- € 6.600,- €

il Messe Berlin

Ad Sections
Standard Sections (example all categories)

Lowin i Mwwadstbur | Sband bechn | Mshe 170 Badis | 310 Kanaress | 7 Hsss Becis | Eoalish | s

I eiar) B
e LI Dnricn e
i G| R 7

L
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e
e e 7

Ale Teinehmer (T8 Busness Guide] | Wene T Berin  Howshuchung  ITS ideos
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P =

Iafarmationsn und Becatung (163 ——
Sen (173} R
sariegm 1) Tauth Iz Sarmamy (7151 (221

1 Amsgumithite Angebote 0 Ausgmithite et

Virtual Market Place ® Standard Sections

5 - Fullsize 6 - Bigsize 7 - Skyscraper 8 - Content AD

468x60px, 30KB 728x90px, 30KB 120x600px, 30KB 300x250px, 30KB

5.400,- € 2.500,- € 3.100,- € 3.800,- €
3.200,- € 1.500,- € 1.900,- € 2.300,- €
8.000,- € 3.800,- € 4.500,- € 5.700,- €

* Phase 1 (4 months 01.01.08 — 30.04.08), Phase 2 (8 months 01.05.08 — 31.12.08), Phase 1+2 (12 months 01.01.08 — 31.12.08)
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Special advertising formats Special advertising formats
Button in navigation Bigsize in own exhibitor profile

& Speichern Sie diese Suche, und lassen Sie sich [1  5yche speicher
iber neue Eintrage zu dieser Thema

regelmafig per E-Mail informieren. 1 1

KATEGORIEN

[m] 1 Point MSC
Hotels/ Hotelketten (4471) S i Login / |  Stand buchen | Mehr ITB Berlin | ITB | 1 Messe Berlin | English | Hilfe
Reiseveranstalter / i
Reiseblros (2068)
Unterbringung/Unterkunft

1.Sanur Paradise Plaza Hotel & Suites, Bali
Tourist. v papee)
Vertretungen/Amter (621) Plaza e —_——
“H Indonesien HOT ffcal Potres Country 2008
Incoming-Agenturen (477" J EL
R R e e The Sanur Paradise Plaza Hotel and Suites are located in the tranquil coastal =
E s ——
und -verbsnds (450 village of Sanur, Bali. Bali has it all and Sanur ...
e tezellpein | alt] o] o=
Resorts (355 = R A Dominican Republic
1001 Arabian Nights i o]
Oraanizationen (209 22.10.2007 23.10.2007 Wy dlese
Verbénde (172)

e riaian Vereinigte Arabische Emirate

Willkommen auf dem ITB Virtual Market Place
weitere Kategorien. - T Beri e CoaL HER 2008 22.10.2007

ANSICHT

Home Suche Kategorien _Alle Aussteller 2007 Alle Angebote  Alle Teilnehmer (ITB Business Guide)
Bildesaalene e
Listenansicht Meine ITB Berlin  Hotelbuchung  ITB Videos
Textansicht

SORTIEREN NACH Ausstellerliste > 1 Point MSC

Neueste zuerst

Az|za 5 1 Point MSC Aktualisiert am 17.02.2007
1 Point MSC
r 25 Hours 19/2 Lubyanskiy project
Aus: le Moscow 101000
Deutschland Russland
r €-Mail: E-Mail senden
Frankersich

Kategorien

Ao Suchen Sie im Internet nach weiteren Informationen iiber diese Firma B Google

[ Termin vareinsaran

Virtual Market Place ® Navigation-Button

Specifications 9, 10 - Button 150 x 60px 5-10 KB 11 - Bigsize 728 x 90px 20 - 30 KB

Virtual Market Place © Bigsize in profile

Phase 1* 1.000,- € 2.000,- €
Phase 2* 600,- € 1.200,- €

Phase 1+2* 1.400,- € 2.800,- €

* Phase 1 (4 months 01.01.08 — 30.04.08), Phase 2 (8 months 01.05.08 — 31.12.08), Phase 1+2 (12 months 01.01.08 — 31.12.08)




ITB

BERLIN

THE WORLD'S
LEADING TRAVEL
TRADE SHOW

Our Service

Il Messe Berlin

Specifications 12 - Bigsize 728 x 90px 20 - 30 KB
Phase 1* 2.700,- €
Phase 2* 1.600,- €
Phase 1+2* 4.000,- €

* Phase 1 (4 months 01.01.08 — 30.04.08), Phase 2 (8 months 01.05.08 — 31.12.08), Phase

13 - PagePeel 650 x 500px
7.500,- €
4.500,- €
11.000,- €

1+2 (12 months 01.01.08 — 31.12.08)

30 - 50 KB
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Price overview and orders (all prices in Euro excl. VAT)
Advertising Email Newsletters

Newsletter (NL) Duration Advertising format Number of Price Choice
addressees

_-——__“

ITB Berlin NL 468x60 gif, jpg 15kb  234x60 gif, jpg 10kb 8.000 60,- €
Trade Visitor NL 12 468x60 gif, jpg 15kb 234x60 gif, jpg 10kb 30.000 50,- € D
Congress NL 6 468x60 gif, jpg 15kb 234x60 gif, jpg 10kb 600 Fixed price 250,- € D
Public Visitor NL 5-6 468x60 gif, jpg 15kb 234x60 gif, jpg 10kb From January 2008 40,- €

The ITB Berlin Newsletter
12 x per year to all 8.000 subscribers
Latest news and products per self-selected fields of interest
High open rates

Trade Visitor Newsletter
Very broad reach with 30.000 addressees
6 x per year with high acceptance of readers
Very high share of industry experts and decision makers

Congress Newsletter
6 X per year
Special target audience — Subscribers are exclusively participants of the ITB congress Market Trends & Innovations
Highest open rates and relevant content due to important information regarding the congress

Public Visitor Newsletter
5-6 x per year starting January 2008 (new service)
Public visitors who like to stay informed about show highlights, raffles etc.
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The Trade Show Your Advantages Order Form

- Price overview and orders  (all prices in Euro)
Banner Advertising

ITB Berlin Virtual Market Place

Virtual Market Place ® Homepage 3in 1 Special*

Specifications lor2 728 x 90px 20 - 30 KB 1 Bigsize + 1 Fullsize + 1 Button

Phase 1 4.300,- € [] 7.500 - € [ ]
Phase 2 2.500,- € [] 4500 - € [ ]
Phase 1+2 6.500,- € [] 11.000 - € [ ]
Banner 3 - Bigsize 4 - Skyscraper 5 - Fullsize 6 - Bigsize 7 - Skyscraper 8 - Content AD
Specifications 728x90px, 30KB 120x600px, 30KB 468x60px, 30KB 728x90px, 30KB 120x600px, 30KB 300x250px, 30KB

Phase 1 3600-€ | | 4500-€ | | s400-¢ [ | 2s500-€¢ | | 3100-€¢ | | 3800-¢ [ |
Phase 2 2100-€ | | 2700-€ [ | 3200-¢ [ ]| 1500-€¢ | | 1900-€ [ | 2300-€ [ ]

Phase 1+2 5300-€ | | 6.600-¢ | | 8ooo-€¢ | | 380-€¢ | | 4500-€ [ | 5700-€ | ]

* Phase 1 (4 months 01.01.08 — 30.04.08), Phase 2 (8 months 01.05.08 — 31.12.08), Phase 1+2 (12 months 01.01.08 — 31.12.08)

Please mark your choice and send fax back to

Name

+49 (0) 30 — 3038 2182
Phone We will send you an individual order request
Fax immediately!

Special advertising formats and exclusive bookings

available upon requests. All prices excl. VAT.
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- Price 0\_/erview and o_rd_ers (all prices in Euro)
Special advertising formats

ITB Berlin Virtual Market Place

Virtual Market Place ® Navigation-Button Virtual Market Place ® Bigsize im Profil

Specifications 9, 10 - Button 150 x 60px 5-10 KB 11 - Bigsize 728 x 90px 20 - 30 KB
Phase 1* 1.000,- € [] 2.000,- € []
Phase 2* 600,- € |:| 1.200,- € |:|
Phase 1+2* 1.400,- € [ ] 2.800,- € [ ]
Specifications 12 - Bigsize 728 x 90px 20 - 30 KB 13 - Pagepeel 650x500px 40 - 50 KB
Phase 1* 2.700,- € [] 7.500,- € |:|
Phase 2* 1.600,- € [ ] 4.500,- € [ ]
Phase 1+2* 4.000,- € [ ] 11.000,- € []

* Phase 1 (4 months 01.01.08 — 30.04.08), Phase 2 (8 months 01.05.08 — 31.12.08), Phase 1+2 (12 months 01.01.08 — 31.12.08)

Please mark your choice and send fax back to
+49 (0) 30 — 3038 2182
We will send you an individual order request

Name immediately!
Telefon
Special advertising forms and exclusive bookings

Fax available upon requests. All prices excl. VAT

11
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Conditions

Order deadline:

The order confirmation (signhed order) must be received in written

form 5 days prior to the campaign launch. If the required data is not received on
time or does not adhere with technical specifications, a timely publication cannot be
guaranteed. The customer will still be required to pay the full amount of the invoice.

Ad Media Delivery Deadline :
Compressed files (ZIP) by Email. Data must adhere to the technical specifications
and must be received 5 days prior to the campaign launch.

Reservation:

Binding reservation of online ad space can only be made after receiving the signed
order and confirmation of ad space availability. The positions and prices shown are
not exclusive placements.

Cancellation:

In the case of an order cancellation, the full corresponding invoice remains to be
paid. MB Capital Services GmbH reserves the right to withdraw in case the
customer cancels the trade show presentation.

NIl Messe Berlin

Contact

Contakt

Contact and data delivery address
Messe Berlin GmbH
Virtual Market Place®

Ralf Eifridt

Key Account Manager Ad Sales
Messedamm 22

14055 Berlin

Tel.: +49(0)30 — 3038 2211
Fax: +49(0)30 — 3038 2182

URL: http://www.virtualmarket.itb-berlin.de/online-advertising
Email: adsales@itb-berlin.de

Agency commision
15% when booking via an Agency

12
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General Terms and Conditions

Terms

For placement of online advertising in the Virtual Market Place®

1. Contract signing
A binding contracttakes effect anly upon written order confirmation by MEB Capital Services
GmbH [(CSG).

2.Scope of services

The rental price is payment for permission to run anline advertizing media in specifically
designated places within the Yirtual Market Place®. In the scope of these general terms and
conditions, advertizing media may comprise one or mare af the following elements:

¥ Animage andior text, audio sequences andior moving pictures (banners)
¥ A responsive on-screen field which, when clicked, provides a connection via an online
address, named by the customer, to additional data in the customer's area (e.g. a byperlink)

Advertizing media that are not readily identifiable as such due ta the design ar layout, must
be clearly identified by the customer as advertizing. The rental price does nat include the cost
aof design, layout, creation or adaptation of the necessary advertizing banners and news
tickers. ©505 grants no guarantee of exclusion of competition.

2505 reserves the right to modify the format, size and technical properties of the adwvertising
media, where C5G deemsthis necessary for displaying the advertising in the Virtual Market
Place® and to the extent the modifications can be accepted as reasonable by the custamer,
taking account of the interests of CSG . CSG will obtain prior consent from the customerta
edit the content of advertizing media deemed by C5G to be unsuitable for publication in its
existing farm (e.9. due to the illicit nature of the content). Any ensuing delay in the
performance aof services by CSG is the responsibility of the customer.

505 isentitled to postpone or cancel an agreed date for publication of online advertising in
the event that a service required for publication is nat provided at the agreed date, or
technical circumstances prevent publication on the agreed date, to the extent that CS5G is nat
responsible for the reasons for the hindrance. If a postponement to a later date is possible,
505G will take account of the known interests of the custamer insofar as this is possible and
reasonable for CSG.

The number of ad impressions, page impressions, ad clicks or the click rates provided to
advertizing customers is determined exclusively by C5G reporting (recorded by the CS5G Ad
Server).

3. Online activation of advertising banners and news tickers

Farreasons of technical security, liability for damages and deadline reguirements of the trade
fair organizer, all advertizing spaces rented in the Virtual Market Place® are activated ar
deactivated anline exclusively by C3G or a company commissioned by 3G . Payment for
this is included in the rental price.

4. Supply of the advertising banners and news tickers

To ensure timely completion, the advertising media must be provided in the specified format
no later than the date determined by S35 If the customer fails to supply the required
advertizing media promptly in the agreed format, C5G is discharged from all obligation to
provide the service. This does not relieve the customer of his rental payment obligation.

5. Advertising agents
All cost quotations, contracts and invaoices provided to advertizers by advertising agents must
be in line with the currently valid C3G price list.

6. Payment terms

Theinvaice for the rental is generated by CSG whenthe contractis signed. Payment of the
invoiced amauntinto an account of ©5G s due in fullwithin 14 days of the invoice date,
unless a different payment date is agreed in writing. Deduction of a discount is permissible
anly upon written agreement from CS5G . All agreed prices are payable to C5G net plus value
added tax.

7. Granting rights of use

Farthe purpose of the contract and within the time limits specified in the individual contract,
the custamer grants C50G the non-exclusive, non-transferable, non-sublicensable, worldwide
right to integrate the advertizing media made available to C5G in the scope of online
advertizing in the Virtual Market Place®, to present and publish this media, and to transmit
and make it accessible to the general public and closed user groups viafixed and mobile
communication networks attimes and places aof its chaice forthe purpose of simultaneous or
successive use, — including on demand — and to reproduce the advertizing media far the
above-stated purposes. The granting of these rights specifically includesthe right to use the
advertizing media as follows:

¥ In the scope of telecommunications, teleservices and media services (e.g. online services,
electraonic push and pull services, e.g. e-mail, SM3 MM S)

¥ In all digital and analogue transmission and on-demand technologies, particularly via cable,
radio, fixed and mobile satellite netwarks and all microwave systems (particularly GSh,
GPRTS, UMTS, LAN, WLAN, broadband, etc )

¥ In conjunctionwith all protocols and languages (in particular TCP-IP 1P, HTTR, WAR,
HTML, c-HTRL, XML etc )

¥ In the reproduction, downloading and storage on any receiving devices, in particular
stationary and mobile computers, television sets, set-top baxes, (hard-drive) video recorders,
mohile phones and Persanal Digital Assistants (PDA);

and

¥ The right to process the advertizing media in accordance with the provisions of this
contract and to use the results of this processing in accordance with this section (Section 77,
and

¥ The right of database use, in particular the right to record the submitted advertizing media
and processed versions of this media in machine-readable form and electronic starage aof the
mediain an independent database, to the extent that this is not for the in-house use of the
database operator in terms of Section 53 UrhG [German copyright Law].

The above-stated granting of rights alsa relates in particular to the copyright and performance
protection rights relating to the advertising material, the right to personal photographs and
rights to name, title, brand and ather identifying features.

[l Messe Berlin
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Terms

For placement of online advertising in the Virtual Market Place®

8. Withdrawal from the contract

505 isentitled to withdraw from the contract if, after signing the contract, it is determined that
the content and form of the order contravenesfundamental principles of CS5G (e.g. illegal
content) or if C5G becomes aware of justified doubts of the creditworthiness of the customer.
The customeris not entitled to claim damages in the event of the withdrawal of C5G on these
grounds. Both the customer and 535G are entitled to withdraw from the contract after contract
signing, If a period far withdrawal has been agreed in writing and the declaration of withdrawal
i effected within this period. If the customer withdraws after excpiry of this period, he is obliged
to pay the full rental price and all incurred ancillary costs.

9. Guarantee of the provider

Within the scope of foreseeable requirements, the provider guarantees best possible
reproduction of the advertising iterms in line with the generally accepted technical standards.
The customer is, however, aware that the current level of technaology does not allow a
program to be created that is completely free of errors. Anerrar in the display of the
advertizing media is deemed to be deficient if it is caused by any of the following conditions:

¥ Use of unsuitable display software andior hardware (e.q. browser)

¥ A disturbance in the communication netwiorks of ather operators

¥ Third-party computer failure (e.g. of other providers)

¥ Incomplete and andior non-updated content on so-called proxies (intermediate storage

sy stemns)

¥ Failure of the Ad Serverfor less than 24 hours (continuous ar cumulative) within 30 days of
the start of the contractually agreed placement. In the case of a failure of the Ad Serverfor
maore than 20% af the booked time in the scope of a time-linked fixed booking, the custamer is
released fram his payment obligation far the duration of the failure.

If the reproduction guality of the advertizing mediais inadeguate, the customeris entitled to
errar-free replacement advertising, howewver only ta the extent that the inadeguate quality
impaired the purpose of the advertizing media. In the event that the replacement advertizing is
inadequate ar the custamer cannat be reasonably expectedto acceptthe same, the customer
has the right to a price reduction or to withdraw from the order.

The customeris not entitled to claim forinadequate publication arising from concealed
deficienciesinthe advertising documents. The same applies ta errars in repeat advertising
placements, if the customer fails to inform C36 aof the error prior to publication of the next
anline placement.

The customer has no further guarantee rights. C©S5G must be natified of any deficienciesin
wiriting within 30 days of provision of the service. The guarantee rights are voided if notification
iz not recerved within the above-specified period. This does nat apply if 3G maliciously
concealsthe defect or has accepted a gquarantee forthe suitability of the same.

10. Disruptions of performance

If an order is nat carried out for reasons beyond the contral of the provider (e.g. programming
artechnical problems), in particular due to computer failure, farce majeur, strikes, legal
provizions, disruptions due to third parties (e.g. ather providers), netwiork operatars or service
providers, or for any similar reasans, the arder will be carried out immediately after the
hindrance is remaoved. If the service is performed at the earliest possible opportunity, the claim
far payment by the provider remains unaffected, unless the restitution of the performance is
no longer of interest to the customer and the provider is aware of this. The customer will be
informed by the provider of any delay.

Ay further claims — particularly claimsfor damages — are excluded.

11. Liability

The customer is permitted to adwvertise only to the benefit of his products — without reference
to other companies. The custamer is responsible forthe content of the advertising and for all
information contained therein. All issues related to competition laws, trademarks, copyrights,
brands and names are the sole responsibility of the custamer and must be clarified prior to
placerment of the arder. The custamer exempts 3G from any claims by third parties in this
regard. The customer also exempts CSG fram claims made by third parties resulting from any
legal vinlation attributable to the customer or made against C3505 as a result of the customer's
illegal or contractually non-caompliant activity .

12. Offsetting. right of retention of payment

The customer is entitlied to offset payment anly if his counterclaims have been legally
established, are undisputed, or have been recognized by C3G . The customer has a right of
retention of payment only insofar as his counterclaimis based on the same contractual
relationship.

13. Concluding provisions

Ancillary agreements are not valid unless made in writing. The place of fulfillment and legal
venue for both parties is Berlin. In the case of non-commercial traders, this jurisdiction applies
anly to the reminder procedure. The customer explicitly declares that he has read and
understood these conditions and acceptsthem by his signature an the arder. If individual
itermnsin this contract are, or should become, legally invalid, this does not affect the walidity of
the remaining parts aof the contract. The invalid pravision will be replaced by an appropriate
provisian from the HGE [German Commercial Code] or BGE [German Civil Code] that maost
closely approximatesthe intention of the invalid provision.

MEB Capital Services GmbH, Thiringer Allee 12, 14032 Berlin, Germary
Court of Registration: Amtsgericht Charlottenburg HREE 63470
General managers: Manfred Gleich, Wilfried VWartenberg
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