What will
Hospitality look like
INn the future?
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Innovation

m but where

does It start?




Innovation

how does
It flourish?



Innovation

what If It
doesn’t work?



Innovation

why doing Iit?



Innovation

no really,
why doing Iit?
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1. Hotel managers don’t want
Innovation:

It will mean spending money
on Investments that only start

to pay off when they have
already moved on to the next
step In their career ladder,
another hotel.




2. Innovation Is hindered
by the strict etiquette

and codes

that rule the hotel industry.




3. The worldwide crisis
IS a great stimulus

for Innovation

In the hotel Industry.




4. Risk avoidance

IS an Important characteristic
for hotels

and a main obstacle

for Innovation in the Iindustry:.




5. Innovation should come
from suppliers,

from the partners

INn the hospitality network,

not from the hotels.




6. Main hotel chains

have too much to lose,

so innovation will especially
come from

smaller hotel companies.




/. Participating

IN open Innovation systems,
together with all partners

In the value network

and with the guests
IS hecessary for hotels
to remain profitable.




8. A bland hotel
IS not by definition
a bad hotel.




Innovation

tools for tomorrow



