Destination/ Market Segment Hall
Albania 3.2
Algeria 21
Andorra 4.2
Anguilla 3.1
Antigua and Barbuda 3.1
Argentina 1.1
Armenia 3.2
Aruba 3.1
Australia 5.2a
Austria 17
Azerbaijan 3.2
Baden-Wirttemberg 6.2b
Bahamas, The 3.1
Bahrain 23
Balearic Islands 4.2
Barbados 3.1
Bavaria 6.2b
Belgium 10.2
Belize 3.1
Benin 21a
Berlin 12+14.1
Bhutan 5.2a
Bolivia 1.1
Bonaire 3.1
Bosnia and Herzegovina 1.2
Botsuana 20
Brandenburg 12+14.1
Brazil 1.1
Bremen 6.2a
Bulgaria 3.2
Burundi 4.1
Cambodia 26
Cameroon 21
Canada 2.1
Cape Verde Islands 20
Caribbean, The 3.1
Chile 1.1
China (P.R.) 26
Colombia 1.1
Congo (DR) 21
Cook Islands 5.2a
Costa Rica 3.1
Croatia 1.2
Cruises 25
Cuba 3.1
Cultural Tourism 10.2
Curagao 3.1
Cyprus 2.2
Czech Republic 11.1
Denmark 18
DB- Deutsche Bahn 12
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Destination/ Market Segment Hall
Djibuti 20
Dominica 3.1
Dominican Republic 3.1
Economy Accommodation 4.1
ECOtourism 4.1
Ecuador 1.1
Egypt 23
El Salvador 3.1
Estonia 18
Ethiopia 21
eTravel World 7.1c
Experience Adventure 4.1
Fiji 5.2a
Finland 18
France 2.2
French Guyana 3.1
Gabon 4.1
Gambia 21
Gay & Lesbian Travel 2.1
Georgia 3.2
German National Tourist Board (DZT) 12
Ghana 21
Greece 2.2
Grenada 3.1
Guadeloupe 3.1
Guatemala 3.1
Guyana 3.1
Haiti 3.1
Hamburg 6.2a
Hesse 7.2¢c
Honduras 3.1
Hong Kong (Special Administration Zone of the

Peoples Republic of China) 26
Hungary 11.1
Iceland 18
India 5.2b
Indonesia 26
Irak 3.2
Iran 7.2a
Ireland 18
Israel 23
Italy 1.2

ITB Berlin Convention

7.1a/7.1b/ 7.3

ITB Book World

10.2

ITB Business Travel Days 7.1a
ITB Business Travel Lounge by VDR & HSMA 8.1
ITB Cultural Tourism 10.2
ITB Cinema 7.2a
ITB Supply 7.1¢c
Jamaica 3.1
Japan 26
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Destination/ Market Segment Hall
Jordan 23
Kazakhstan 7.2b
Kenya 21
Korea (Rep.) 26
Kosovo 3.2
Kuwait 22
Kyrgyzstan 7.2b
Laos 26
Latvia 18
Lebanon 23
Lesotho 20
Liechtenstein 17
Lithuania 18
Lower Saxony 6.2a
Luxembourg 18
Macao (Special Administration Zone of the Peoples
Republic of China) 26
Macedonia (FYR) 1.2
Madagascar 20
Malaysia 26
Malawi 20
Maldives 5.2a
Mali 21
Malta 1.2
Martinique 3.1
Mauritius 20
Mecklenburg-Western Pomerania 6.2a
Media Centre 5.3&6.3
Mexico 1.1+ 3.1
Mobile Travel Services 7.1¢c
Moldova (Rep.) 2.1
Monaco 2.2
Mongolia 25
Montenegro 1.2
Montserrat 3.1
Morocco 21
Mozambique 20
Myanmar 26
Namibia 20
Nepal 5.2a
Netherlands, The 10.2
New Caledonia 5.2a
New Zealand 5.2a
Nicaragua 3.1
Nigeria 21
North German Marketplace 6.2a
North Rhine-Westphalia 8.2
Norway 18
Oman 22
Pakistan 7.2b
Palestinian Territories 22

As of 28.02.2011

ITB Berlin 2011

*



Destination/ Market Segment Hall
Panama 3.1
Papua New Guinea 5.2a
Paraguay 1.1
Peru 1.1
Philippines 26
PhoCusWright@ITB 7.3
Poland 14.2 & 151
Portugal 2.2
Qatar 22
Réunion 20
Rhineland-Palatinate 8.2
Romania 11.1
Russia 2.1
Rwanda 21
Saarland 8.2
Saint Lucia 3.1
Saint Martin 3.1
Saint Vincent and the Grenadines 3.1
Samoa 5.2a
Sao Tomé 20
Saudi Arabia 20
Saxony 11.2
Saxony-Anhalt 11.2
Schleswig-Holstein 6.2a
Senegal 21a
Serbia 11.1
Seychelles 20
Sierra Leone 21
Singapore 26
Slovakia 11.1
Slovenia 17
Solomon Islands 5.2a
South Africa 20
Spain 4.2
Sri Lanka 5.2a
Sudan 21
Suriname 3.1
Swaziland 20
Sweden 18
Switzerland 17
Syria 21
Tahiti 5.2a
Taiwan 26
Tajikistan 7.2b
Tanzania 21
Thailand 26
Thuringia 11.2
Tonga 5.2a
Tourism Companies 8.1,9,10.1,12, 24, 25
Training & Employment in Tourism (TET) 5.1
Travel Technology 6.1, 7.1¢, 8.1, 9, 10.1,
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Destination/ Market Segment Hall
Trends & Events 4.1
Trinidad and Tobago 3.1
Tunisia 21
Turkey 3.2
Turkemenistan 7.2b
Turks & Caicos Islands 3.1
Uganda 21
Ukraine 2.1
United Arab Emirates (UAE) 22
United Kingdom 18
Uruguay 1.1
USA 2.1
Uzbekistan 7.2b
Vanuatu 5.2a
Venezuela 3.1
Vietnam 26
Virgin Islands (British) 3.1
Forum Wellness 16
Yemen 21
Youth Travel 41
Zambia 20
Zanzibar Passage Way 20/21
Zimbabwe 20
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